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Efficiency is doing things right; effectiveness is doing the right things.”  
― Peter Drucker, author of The Principles of Management 

 
Welcome! Thanks for downloading this e-book. 
 
Don’t you sometimes secretly wish you could market your medical or legal 
practice the way people did twenty-five years ago? You’d hang out a shingle, 
put a print ad in the newspaper, pass around brochures, and wait for 
business to roll in. Bam, done. 
 
For better or worse, those days are gone. Today, most solo or small 
practices sweep in clients and command attention through digital 
marketing. Unfortunately, that means developing expertise in areas that 
have nothing to do with your professional training.  
 
To make a success of online marketing, you need to build a modern, 
responsive and eye-catching website. Generate compelling and search 
engine optimized content. Select the right social media channels and keep 
them up-to-date. And, of course, wrap up all these elements in a 
comprehensive marketing strategy that obtains measurable, accurate 
results. As a bonus, since the internet changes every five minutes, you have 
to stay abreast of the latest trends and tools to make sure that strategy 
you’ve labored to develop hasn’t already gone obsolete. 
 
It’s overwhelming, to say the least. You have a practice to run. It’s tough to 
make digital marketing a priority when you’re busy advising patients or 
clients; struggling to meet payroll, drowning in paperwork, learning new 
skills, and juggling (what’s left of) your personal life.  
 
But you know what? The true root of this issue isn’t simply that there are 
too many things to do…you’re more likely overwhelmed because you’re not 
approaching it in the most effective way.  
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A Better Way 
 
This short e-book will hopefully each you how to use digital marketing more 
effectively and efficiently. Doctors and lawyers with solo or small practices 
tend to make one overarching mistake with respect to digital marketing that 
greatly increases their feeling of loss of control. Eliminate this problem and 
you’re guaranteed to feel less inundated. We talk about this mistake in the 
first chapter.  
 
Beyond the “big one,” the book discusses other six time-wasting digital 
marketing mistakes and offers smart solutions. For example, you’ll learn 
how too many medical and legal professionals operate in perpetual 
uncertainty rather than “future proofing” their marketing, squandering both 
time and energy. You’ll learn why leasing your web assets rather than 
owning them can be an extremely costly misstep.  
 
The book also shows how taking a cookie-cutter approach to digital 
marketing is an exercise likely to generate frustration rather than positive 
results, and how relying on marketing data that comes from anywhere but 
directly from the source can lead to inaccurate, time-wasting information.  
 
You’ll also better understand why it’s essential to determine the drivers of 
your marketing results and how transparency in results can make your life 
infinitely easier. Finally, you’ll see the limitations of closed source software 
and the benefits of open-source flexibility.  
 
Why Trust Me?  

Who am I to be giving such advice? I’m Christopher Litchfield, founder of 
Digimatiq, a digital marketing agency based in Charlotte, North Carolina. 
Since 2013, our agency has dedicated itself to helping healthcare practices, 
law firms, and other small-to-mid-sized businesses create customized 
marketing strategies, using the best non-proprietary software technology 
available and direct-source-based reporting.  
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Thanks to our team’s 30+ years of combined industry experience, we have 
witnessed the time-consuming, money-draining digital marketing mistakes 
described in this book.  

“Half the money I spend on advertising is wasted, I just don’t know which half” 
– John Wanamaker (1922) 

We do this because we have seen so many well-meaning businesses waste 
their money on ineffective advertising, fees they don’t need to pay, and a 
never-ending network of sales people selling the latest iteration of a core 
concept.  

Moreover, through working with clients at Digimatiq, we’ve seen the 
success of the solutions we propose. These solutions can not only generate 
more website traffic, improve Google rankings, get more accurate results 
and boost income for medical and legal practices but significantly diminish 
that sense of overwhelm for the people who run those practices.  

In short, you get more time focused on the work you were trained to do.  

Ready to learn more? Let’s go.  
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Chapter One:  
Why Running a Modern Law Firm  

or Medical Practice is Overwhelming  
 

“Sometimes it takes more courage to ask for help than to act alone.”  
 – Ken Petti 

 
Before we get started on the problems and solutions of digital marketing, 
let’s take a closer look at the reasons why today’s doctors and lawyers are 
overwhelmed and how it relates to their digital marketing efforts.  
 
It’s no secret that doctors and lawyers with small practices have too much to 
do, even before adding marketing into the mix. In addition to providing top-
notch advice to patients and clients, both groups have to contend with 
learning practice management systems and billing systems, managing staff, 
sourcing necessary equipment and technology, and navigating insurance 
forms and policies.  Then there are the tax woes, handling partner 
relationships, and… well, you get the point.  
 
That’s a lot–especially considering that most physicians and lawyers are 
never taught in school how to run a professional practice.  
 
Numerous surveys indicate that both groups are suffering adverse effects 
from the pressure involved in their professions. For example, a recent 
Medscape survey revealed that physician burnout increased from 40 
percent to 51 percent over a four-year period. An MDVIP survey found that 
83 percent of doctors feel they’re spread so thin, they can’t spend sufficient 
time with their patients. The survey also found that about 76 percent of the 
doctors interviewed said they don’t sleep well because of work stress.  
 
Lawyers hardly fare better. Attorneys are 3.6 times more likely to suffer 
from depression than non-lawyers. Worse, according to a CNN report 
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sourcing data from Center for Disease Control, lawyers rank fourth in the 
nation for suicide rates by profession–right behind doctors, dentists, and 
pharmacists. While people have numerous theories for why anxiety and 
depression among lawyers are so elevated, many agree that long work days 
and the high-pressure hourly billing structure plays a key role, as does 
perfectionist tendencies.  
 
Unfortunately, both groups of professionals try to cope with this stress in a 
number of unhealthy ways, including working extended hours, turning to 
alcohol, drugs or overeating, or suppressing and internalizing their stress 
and mental anguish. As we know, such actions only make life more 
challenging.   
 
Digital Marketing & Professional Practice 
 
With so much already on their plates, doctors and lawyers, unsurprisingly, 
do not often rank digital marketing as the highest priority. Yet, having a 
conspicuous online presence is becoming increasingly necessary.  
 
The Research Intelligence Group found that 75 percent of legal consumers 
look for lawyers online at some point in their search process, and 35 percent 
start their search by going online. In the medical field, a Doctor.com survey 
found that about two-thirds of patients will choose one doctor over another 
because of a strong online presence. The vast majority will also research a 
physician’s reputation online, even if another doctor has referred that 
physician.   
 
Most medical and legal professionals are aware of the strong business 
potential in having an online presence and may turn to “big box” digital 
marketing solutions in the hopes of tapping into it. Big box solutions are 
standardized products that help business owners with specific aspects of 
their digital marketing.  
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Some products help you to create attractive, colorful digital ads. Others 
offer software to make it easier to use social media and SEO. Still others 
help you track and measure the results of digital marketing campaigns.  
 
But here’s the thing: many professionals don’t realize that marketing 
products such as these only add to their level of disorganization. Why? 
Because these solutions, as helpful as they may be, are just more things you 
need to research, learn and manage. Because you already have so much to 
do, you’ll probably never get as much benefit out of these products as you 
hope.  
 
The Real Solution You Need to Avoid Becoming Overwhelmed 
 
The truth is that running a business requires so many different areas of 
expertise that it is virtually impossible to wear every hat needed. No one can 
do it all–at least not without making a terrible sacrifice to your mental 
health and quality of life.   
 
The better solution, in almost all cases, is to find trusted experts in the areas 
where you need help. Delegate these tasks to ‘Subject Matter Experts’ 
(SMEs). Products aren’t going to save you from drowning in work, but the 
right people can. Give up your perfectionism or need for control and let 
experts guide you. That’s what is going to reduce stress, bring you peace of 
mind, and help you grow your business in a healthy way.  
 
This is the number one mistake most doctors and lawyers make in their 
digital marketing efforts: Trying to master it themselves.  
 
 
 

 
Chapter Two:  
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Six Time-Wasting  
Digital Marketing Mistakes 

 
Experience is simply the name we give our mistakes. – Oscar Wilde 

 
 
There is no doubt that trying to handle digital marketing yourself adds 
serious commitment to your level of personal knowledge & subject matter 
expertise. Yet, some doctors and lawyers try to do exactly that. 
Overachievers to the last, many throw this task onto the already 
mountainous pile of work they have. Some leave it to an equally stressed 
office manager. Others outsource the job to a big box marketing company 
that claims specialization in the legal or medical industry.  
 
But each of these approaches can result in wasted time, money and energy. 
Almost as bad, they can also lead to the false belief that digital marketing 
doesn’t really work or isn’t worth the effort. 
 
Why? Because legal and medical professionals (or office managers) don’t 
have the time to truly understand what it takes to succeed in digital 
marketing. And large impersonal marketing companies don’t have the 
interest in implementing the unique online marketing strategy that would 
make your practice a success.  
 
Both practice owners and big box marketing businesses commonly make six 
digital marketing mistakes that doom or dilute all your efforts. In this 
chapter, we’ll look at each of these problems, and discuss the steps you can 
do to solve them.  
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Problem #1: Operating in Perpetual Marketing Uncertainty 
 
The rules of the digital marketing game are in constant flux. Sometimes it 
feels like the moment you embrace one must-have online trend it’s already 
outdated. It’s hard for anyone–doctor, lawyer, or professional digital 
marketer–to create a marketing plan that can easily adapt to the latest 
innovation or trend that inevitably occurs. But those who don’t adjust 
quickly can fall into trouble.   
 
For example, some ten to fifteen years ago, keyword stuffing was all the 
rage. Business owners and marketers spent enormous amounts of time 
devising plans to cram as many keywords as possible into online content to 
manipulate their search engine page rankings. But when Google and other 
search engines (mercifully) saw that keyword stuffing resulted in terrible, 
unhelpful content, they changed their algorithm to penalize keyword-
stuffed web pages.   
 
Suddenly, businesses that had been highly ranked on search engines thanks 
to their abundance of keywords disappeared from prominent search results. 
Some websites were even banned altogether–a penalty that remains a real 
risk to this day. Every business that had stuffing as a game plan had to come 
up with a new strategy quickly. Those who weren’t paying attention were 
left to wonder why their traffic got sluggish and conversions were drying up.  
 
Another example is spammy link-building. Let’s say your Big Box marketing 
company 10 years ago decided to build backlinks for all their clients that 
later resulted in spam penalties on Google. Your website’s rank drops 
overnight. No more visitors, no more phone calls. Not realizing this quickly, 
you the business owner are the one who suffers by losing your online 
visibility on a penalized website.  
 
Situations like this in the past have convinced business owners that digital 
marketing doesn’t work. These kinds of changes happen frequently. If your 
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marketing plan does not account for the uncertainties in digital marketing, 
you’re bound to waste time and money.  
 
 
 
 
 
Solution #1: Future-Proof Your Marketing 
  
A future-proofed marketing plan is one that ensures that no matter what 
changes take place on the internet or in the digital marketing world, your 
plan can withstand or reduce any negative impact on your marketing efforts. 
 
To help you visualize this, I’d like to riff on a metaphor used by Warren 
Buffet. Buffet says that to protect one’s business from the competition, you 
must build a moat around it.  
 
But… The internet is far too fluid & disruptive for that: if given the right 
conditions, the solid ground upon which your castle is built will overnight 
become flooded with an ocean’s worth of water, just as the current of the 
Internet flows through and disrupts every business imaginable, often in 
inconceivable ways from a few years ago. Your moat and your solid business 
plan simply wash away. In a world where disruptive technology is an 
everyday thing, trying to build a moat and ‘hold your ground’ is increasingly 
becoming a futile task.  
 
Instead, it makes more sense to build on the back of something that floats. 
Conceive of your digital marketing plan as a huge sturdy boat that can ride 
out the internet’s constant changes. Boats are built to literally move with 
the current. Some well-made boats can stay afloat during a hurricane. 
Similarly, your digital marketing plan should be constructed to move with 
the ebb and flow of the internet easily, and deftly handle any dramatic 
shifts. In short, we say, ‘Build boats, not moats’. 
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How to build this boat? It involves several vital materials: a diversified 
strategy, careful testing, accurately measured results. And, most important, 
keeping an eye out for any changes on the horizon so you can stay atop of 
the game.  
 
 
 
Problem #2: Leasing Your Website 
 
Although many medical and legal practitioners lease or rent their website 
and content rather than owning them, it’s not a good idea. Such practices 
usually pay a relatively low monthly fee to a web hosting service and 
content management system (CMS) or a big box web marketing company to 
create a site using that company’s software or web server.  
 
Renting a website is a bit similar to renting an apartment. When you rent a 
website, the initial outlay is low, compared to owning, and all the 
maintenance is the responsibility of the true owner – the web host. Most 
hosts offer a solid infrastructure, automatic security updates, new enticing 
features, analytics, a fair variety of design templates, and a slew of support 
documentation to help you get the most out of the site.  
 
These options often tempt many doctors and lawyers just starting out in 
their practices because they seem so easy to implement. From their 
perspective, almost everything is taken care of, and they don’t have to face 
the decisions–or the higher initial costs–that come with owning your 
website. 
 
But there are a number of downsides, especially this big one: When you 
lease a website, you have little control over the website’s content, visual 
style or its data. The moment you stop playing your subscription fees, your 
beautifully-designed, carefully crafted website can simply disappear.  
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Your site can also vanish if the host believes you’ve violated some aspect of 
their Terms of Agreement, or if you attempt to exit the agreement to use a 
different provider (although sometimes they may charge you an 
astronomical amount to essentially buy your website from them).  
 
The fact is that when you rent a website, it doesn’t belong to you. The 
hosting company may have any number of legal reasons to permanently 
delete your files. If this happens, your online presence, your analytical data, 
your source code, your content, the design, and all the time and energy 
you’ve devoted to creating these things, will have dissipated into thin air. 
And you’ll have the nightmare of rebuilding it all from scratch.  
 
 
 
Solution #2: Own Your Website  
 
The obvious solution is to own your website and content. Owning your site 
means you have the freedom to customize and design it in a manner that 
best appeals to your target client and fits your practice. Your own site can 
also be fully scalable for future growth and can integrate with a greater 
variety of other external systems, such as those that provide more reliable 
analytics.  Owning your site also means that you can jump on the latest 
innovations when right for your practice, and won’t have to wait for the host 
to add the feature.  
 
What does it mean to own a website? Technically, you can never really own 
your entire site, but rather components of it. For example, you won’t own 
the CMS, web server or the web platform. At the very least, you should own 
the visual design, any written, video or photographic content, and most of 
your HMTL or CSS code, if possible.  
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Above all, you’ll want to “own” the domain name. The truth is, you never 
really “own” it but if you register it in your name and pay an annual fee to 
retain exclusive rights to it, it’ll be yours for as long as you need it.  
 
Always register the domain yourself. If a web provider, web designer or even 
a former owner of your legal or medical practice registers it, they are fully 
entitled to control the access to your website. Should you get into a dispute 
with them, they could deny you access to the domain at any point, 
essentially shutting your website down.  
 
Better to avoid all these problems by ensuring that you own all your digital 
assets. 
 
 
 
 
Problem #3: A Cookie-Cutter Marketing Strategy 
 
As you already know, as a doctor or lawyer, you’re overwhelmed. You don’t 
have the time to sit down and come up with an elaborate digital marketing 
strategy. So, your time-saving solution may be to copy whatever your 
competition’s doing. Or you might hand your marketing over to some big 
box medical or legal marketing company that has predetermined, one-size-
fits-all packages for all of its clients. It’s good enough, you might think. At 
least I’m out there.  
 
Marketers call this approach “cookie-cutter marketing,” and it’s not nearly 
as effective as you think. Yes, having a standardized strategy does create a 
presence in the digital world. But do you really want to have the same 
marketing style as your competitors…sometimes right down to near-
identical language used on your sites?  
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If your practice resembles everyone else’s, a potential client or patient has 
no particular reason to choose your practice over someone else’s. Since your 
business will not stand out among the sea of other legal and medical 
practices, your marketing comes down to little more than blind luck. It’s 
smarter to invest these resources in a marketing plan that is thoughtfully 
crafted to appeal your specific target audience, then obtains measurable 
results.  
 
Solution #3: Employ Out-of-the-Box Thinking 
 
You might be fine with taking a cookie-cutter approach to marketing, but 
research indicates that consumers aren’t. According to a 2017 research 
report, 80 percent of consumers indicate they’re more likely to do business 
with a company if it offers personalized experiences. Ninety percent 
indicated that personalization appeals to them. 

More and more medical and law practices are taking note of the 
personalization trend. A recent LEXIS/NEXIS article law firms are increasingly 
“using experience platform technologies to better understand visitor’s 
browsing patterns, how and where they interact with the website, and what 
they do afterward” to better create appealing, personalized content.  

Doctors, too, are thinking out-of-the-box by using a range of health-based 
apps to connect with potential patients and create stronger doctor-patient 
bonds. They’re also using more specialized, helpful content that establishes 
their expertise.  
 
Medical and legal professionals who ignore this trend do so at their own 
peril. Personalization isn’t the wave of the future: It’s happening now.  
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Problem #4: Sourcing Data Through API  
 
Another time-wasting mistake many medical and legal practitioners make is 
only seeing their marketing metrics through a Big Box ‘marketing dashboard’ 
that replies APIs. API stands for Application Programming Interface. It’s a set 
of programming instructions, procedures, and standards that computer 
programs use to access different operating systems. More simply, APIs acts 
as messengers between software programs, relaying information back and 
forth.  
 
For example, say you’re looking take a flight to Paris. You may plug in your 
desired flight details into a certain website (we’ll call it GoTravel), to find the 
best fare among a variety of different airlines. GoTravel’s APIs will reach out 
to the APIs of the various airlines, such as United, American, Air France, and 
so forth to find out prices and availability. The APIs of those airlines will then 
deliver the information to GoTravel’s API, who then passes the information 
to you. The APIs can save you time: instead of looking directly at each 
airline’s website for fares, you get the information you need on many 
airlines at once. 
 
In a business context, many companies use Google Analytics’ APIs to collect 
information about visitors to their website. Website owners analyze this 
information to assess which web pages are getting the most or least traffic, 
or which digital campaigns are most effective at converting their audience 
from browsers to potential clients.  
 
But the information you receive from these APIs can be flawed or 
inaccurate. Or you may need specific details about your web visitors than 
the API does not allow you to access or understand. When such data is key 
to building a marketing campaign, you want to be absolutely sure that it’s 
correct or that you have all the information you need to develop a 
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successful marketing campaign. That’s why reliance on APIs for analytical 
data aren’t always the most efficient policy.  
 
It’s a bit like relying on GoTravel to accurately explain United’s checked bag 
or travel insurance policy. It might be right… but it might not.  
 
The other issue is dashboards built with APIs allow the data holder (your 
marketing company) to frame the data so you see only what they want you 
to see. Add some pretty graphics and you get the standard ‘dashboard’ 
product sold en masse. It’s an expensive rental from a shady source with no 
specific value to you.  
 
Solution #4: Access Your Data Directly from the Source.  
 
It’s a better idea to trust data that is straight from the source for accurate 
reporting and statistics. Going directly to the source for information helps 
ensure that your data is verifiable and accurate. This extra bit of diligence 
allows you to have more confidence in which marketing campaigns and web 
pages are effective, and which ones are underperforming or need 
refinement. Such precise information can save you an immense amount of 
time.  
 
For each of our clients, we devote resources to building real-time 
dashboards directly from the sources of our marketing efforts. You and your 
team get access to highly personalized marketing reports seen in real-time, 
from the source. We customize these to each client, so you can see as much 
or as little of the data as you want.  
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Problem #5 – Not Measuring Results  
 
There’s little point to engaging in digital marketing if you’re not tracking and 
measuring your results accurately. As discussed in the previous section, 
understanding your marketing analytics is the key to understanding whether 
your marketing efforts are reaching and appealing to potential patients and 
clients. You need to know details such as: Where on your website do they 
linger? How often do they jump from your LinkedIn page to your website? 
That month when the number of leads contacting your practice jumped by 
35 percent–what was behind that? That PPC campaign on which you 
invested $10,000–how has it performed?  
 
Yes, gathering this knowledge is overwhelming, but it’s vital to ensuring that 
your investment in digital marketing is paying off.  Without it, you’re 
throwing money and time into the wind.  
 
Solution #5: Obtain Transparency in Results  
 
You should have a clear plan in place to obtain and analyze results with real-
time information. Analytical information can tell you who is visiting your 
website, how they arrived there, the pages they like most, and other critical 
information.  
 
With such data, you can set realistic marketing goals and expectations. For 
example, if you know that visitors convert to leads just after viewing a 
particular blog post, this information allows you to examine why that 
particular post brings them to the contact page, and how you can get the 
same flow on other pages. It also permits you to make smarter management 
decisions.  
 
Getting results is great. Knowing why you’re getting those results is even 
better.  
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Problem #6: Using Closed Source Software  
 
It’s common for legal and medical professionals to choose a closed source 
CMS for their business. Closed source refers to proprietary software who 
source code isn’t published or available to the general public. Because the 
code is “closed,” it can never be modified or distributed by anyone other 
than the license holder. To return to the real estate example, it’s the digital 
equivalent of purchasing a prefabricated home.  
 
Big box marketing companies often use closed source software is often used 
by Why? Most likely because it’s easy. You don’t have to think about issues 
such as licensing agreements and compliance. The product also usually 
comes with a support service from the supplier that makes it relatively easy 
to resolve any questions or technical issues.  
 
There are several downsides to using proprietary software, especially the 
exorbitant price tag. But for many businesses, the system’s most critical 
problem is its lack of flexibility. Closed source only allows for limited 
customization. That means if the software fails to meet the needs of your 
practice, you’re stuck with it–at least until the manufacturers of the product 
decide to update the software. Who’s to say whether they’ll update it 
promptly or in a way that’s beneficial to your practice? You need a software 
that can grow and keep pace with your business. If it can’t do that, you’re 
wasting both time and money.  
 
Solution #6: Choose Open Source Software 
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Open source software is free, non-proprietary software whose source code 
is available to the public to use and modify at will. Any developer worldwide 
can work on the code, suggest improvements to it, and eliminate bugs. The 
benefit of this collective effort is that the software continually develops and 
improves in real-time. You don’t have to wait until the proprietor decides to 
update it or fix flaws since so many programmers are continually working on 
it. 
 
Using non-propriety software offers multiple benefits to legal and medical 
practices. The biggest advantage is that it’s fully customizable: You can 
refashion the software’s code, as needed, to suit the precise requirements 
of your practice’s marketing strategy. Such software is also appealing 
because it’s either free or very low-cost, even if you will likely pay for 
installation and maintenance costs, and if you don’t like it for some reason, 
you can change without having to pay some extraordinary sum to the 
vendor.    
 
Even though it pays off in the long run, the disadvantage is that open source 
code comes with a steep learning curve. Chances are that you won’t have 
time to get fully up to speed on how it works. But then, you probably won’t 
be handling the code and updates yourself anyway… 
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Chapter Three: 
The Solution to Both Your Overwhelm and 

Marketing Mistakes 
 

“Sometimes asking for help is the most meaningful form of self-reliance.” 
 –Unknown 

 
 
Digital marketing can yield excellent results for medical and legal 
professionals. As discussed in the first chapter, consumers expect legal and 
medical practices to have a robust digital presence, and they respond more 
favorably to firms that do.  
 
That said, a having an online presence isn’t enough for success. Even now, 
the internet is evolving, consumer expectations are shifting, and perhaps 
your practice looks a lot different than it did two years ago. For maximum 
digital marketing success, you must stay on top of all the factors that go into 
consistently reaching and appealing to your target audience as these 
changes occur. 
 
You don’t have time to do all this yourself: You have a practice to run. A big 
box marketing company won’t do it for you: their model is to offer 
generalized services to their clients. Such companies may give you an online 
presence, but they have no idea (or interest) in making your practice stand 
out from the crowd or appeal to your particular client base.  
 
Your best bet for maximizing the ROI for your digital marketing efforts is to 
go with a full-service digital marketing firm that identifies the unique needs 
and nuances of your practice and creates a comprehensive, future-proof 
online strategy to match. 
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At Digimatiq, we offer 100-percent customized digital marketing strategies 
unique to your legal or medical practice. We work closely with you to 
thoroughly understand how your practice operates, your ideal clients or 
patients, and your marketing needs and goals. With this information, we 
then craft original digital campaigns designed to forge real connections with 
your target audience and lead more business to your door. 
 
Moreover, because we know you don’t have the time to do so, we also stay 
on top of all the latest marking trends, algorithm changes, digital 
innovations and anything else that could affect your marketing strategy. 
We’re quick to alert you to significant changes and keep your strategy afloat 
even as the winds of change blow all around the internet.   
 
Digimatiq pros are also committed to making sure that you remain in control 
of your digital property to the extent possible. We ensure that you own your 
digital assets so that you’ll never find yourself fighting for access to your 
own data or have the gut-wrenching experience of having your online 
presence vanish into thin air.  
 
You see where I’m going with this…Digimatiq is committed to ensuring that 
you won’t waste time and money with those six critical digital marketing 
mistakes. We want you to get tangible results from your marketing efforts 
and relieve you, if only in some small part, from the overwhelm in your 
professional life.    
 
We’ve been working with clients in the legal and medical industry for years, 
and the results have been amazing. If you’d like to discuss how we may be 
able to do the same for your practice or discuss any aspect of these six 
digital marketing mistakes, please don’t hesitate to contact us at (336) 512-
6411. 
 
Thank you and best of luck in your digital marketing endeavors!  
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